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SUBJECT PROPERTY

123 Unrestricted Ave « Spring, TX 77
@ Size: 23.76 acres +/-
@ Shape/Size: irregul withithe

largest portion i h@.
outh of The

@ Location:1.3
ary thoroughfare.

Woodlan n

® C\% : 3500 sq. ft. residence
built 1n 2, outdated but in usable
condition, septic replaced in 1992;
private well.




FACTS TO CONSIDER

® The “Highest and Best” Use of the site.
@ Most probable use today.

@ Most probable use 5-10 year
® Financial feasibility -
® Financial resource ing Sources.

ost unrestricted

® Comparable sales: A
properti th r Houston area, truly
compara may be difficult to identify

because t ject’s actual use is questionable.




SITE ANALYSIS MAP

Subject Property is located at 123 Unrestricted Ave., Spring, TX 77389
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SITE DETERMINANTS OF USE

® Access: Adjacent roadways, convenience to
major thoroughfares, and freeways, ingress and
egress, surface materials of frontage &'access

roads
® Physical Characteristics: @ o \terrain,
slope (direction of slope),¥foreéstation, creeks,

ponds, drainage issu for retention in
development

@ Noise Pallution: Sources of noise, any data on
decibel readings, ongoing noise and occasional
noise for events

® Traffic Patterns: High traffic counts,
conditions that affect traffic such as schools,
major employers




SITE DETERMINANTS OF USE

@ Visibility: Obstructions that would keep a
potential business from being seen.

@ Planned land use in adjacent propert

development uses that w:ll fu
use of the subject prope
® Current land use t mlle of

subject.

® Trends f the area: Land use
changes taken place during the past
decade a em to be trending in the future.




SITE DETERMINANTS OF USE

@ Conclusions: Site analysis indicates that land
uses would include:

Rapid growth has redefined the use
area. Previously, surrounding
considered rural with individ
ownership and passing do

Recent uses have be
storage.

Conveni

in this

prope
were
taining

t
lie
to'their heirs.
warehouse, mini-

st ned for area.

Future | trend toward small business use such as
RV park | retail, service oriented businesses.

Frontage portion of property should bring a higher
price per sq ft and could attract national retail such as
drug store or independent retail outlet.




LOCATION DETERMINANTS OF USE

@ Regional and Neighborhood Growth Patterns
Where has growth been experienced recently?
ar

What residential development has affected ea/’

C
in the area?
t influence growth?

® Where will growth
What factors are at
Which of thos to

mostali
in o)

® How mu h can be anticipated?
What is end for growth in recent years?
Are those trends likely to be continued?




LOCATION DETERMINANTS OF USE

® Economic Questions to be considered:

Close to what? Consider what is found cl t e
subject property and how it affects_the va f the

subject property M
ity er ness and

the.use of subject

Distance to what? Proxi
services that woul
property

Acces fro
regarding spe

?0Are there any access issues
¢ potential uses.

Competi ith what? And where? What competition
would a potential buyer experience? How close to
the subject property?

Influenced by what? Is there additional economic
influences to be considered?




LOCATION DETERMINANTS OF USE

@ Area Accessibility
Streets: Condition of frontage roads, sec

local roads to major thoroughfares
M

Traffic Counts: es ic data available from
Texas tm sportation or other sources.

arv.and

Air Transportation: Proximit

international airports

Future bility factors: Anticipated road
changes; maintenance issues.
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LOCATION DETERMINANTS OF USE

® Neighborhood Characteristics:

What type of community dominates the ar
currently?

Are there any economically di
communities nearby?

What is the mi rhoods?
conomic trend of residences?

Would s t property be considered
(inferior/superior) to areas nearby?

What i
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LOCATION DETERMINANTS OF USE

® Conclusions:

Access to subject - Frontage road is in excellent
condition and maintained by the county. In r

pment.
building in“this area.
hatiany problems exist

trends - The growth trends are very
esidential use continues to trend

roadways would need develo

Traffic congestion - Trafficii
However, it does no
for potential

Popul
favora
upward.

10 (0)
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LAND USE MAP

Map shows the general area within a 10 mile radius of subject property.
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GROWTH PATTERNS

® Industrial and Retail use
@(Ml’al
® Residential us

|ldentify current uses
@ Planned Development
1
Low-dénsity _housing -"acreage sites

Indicate proposed communiti
property uses.

Restricte bdivisions - suburban lots

Multi-family housing
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CURRENT SUPPLY OF COMPARABLE
PROPERTIES

ADDRESS SIZE

1365 Gosling, Spring TX 77389 $1,

2654 FM 2920, Spring TX 77375 $1,05
36845 Holzwarth Rd., Spring TX 77373 ,200,000

233 Unrestricted Ave, Spring TX 77389 C $1, 325 000
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RECENT SOLD DATA OF
COMPARABLE PROPERTIES

ADDRESS SIZE PRICE M

1365 Gosling, Spring 77389 15AC $1,500,000

2654 FM 2920, Spring 77375 26AC 55,000 361

36845 Holzwarth Rd., Spring 77373 .5 ,000, 110
$1,325,000 25

233 Unrestricted Ave, Spring 7738

o P
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FINANCIAL ANALYSIS OF LAND USE

® Procedure:
Relationship between price, terms and timi

® Judgment and Experience need
All factors need to be consider

® Address Uncertamty a
Adjust list prlce to

ncy of sale

Recogni
durin

uses may need revision
enod

Reconcile different risks and values
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SUGGESTED MARKETING MODEL
@ Highest and Best Uses

Service businesses such as: electricians, HVAC, Pest
Control Companies, etc.
“Ruralpolitan” - Gentleman farm.,or ranch.
Home-based business.
@ Approach to attracting those buyers
Aggressive use of int eting.
ti

Direct mail to rs and highest and best
use category.
a

Social naouncements using Twitter, Linked In,
You Tub ebook, etc.

Seller discusses property on internet radio show.
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SELLER EXPECTATIONS AND
CONTRIBUTIONS

® Provide survey, ownership history of @

® Inform listing agent of n
prospective buyers.and nts

% rmed about any
bility for showings.

@ ALWAYS FEEL FREE TO ASK QUESTIONS!!

® Keep listi
change
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GLOSSARY OF TERMS

® Highest & Best Use: The reasonably probable use
that produces the highest property value.

® Marketing Terms:
rosp
websi

o Direct Mail - Ads sent to prequalifi
message boards.

o Internet Marketing - Listed o
o Radio Show - Agent hostedhint
o Social Media - Interatti

® Roads are clas

Freeway - Inte ways and toll roads.

Major htare - Main roads going from one
communi another. Four lanes or larger.

Secondary Road - Major roads within specific
communities and/or primarily used for local
destinations.

Local Road - Used for a specific purpose - such as

residential, commercial or industrial.
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